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us, a correlation is established between the constructs 
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study

creativity and modernity, the Indian handloom has seen a great change, but it is still 
one of the most unorganized sectors after agriculture and is crucial to rural and semi-

However, the literature review indicates that substantial research is necessary for the 
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not introduced to modern technology and infrastructure (Sabarinathan and Velamuri, 

times, the internet has transformed businesses, rendering e-commerce an essential 
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Source: 
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Word cloud

researchers to obtain structured and categorized data, which aids in the identification 
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cited variabl

Source: 

Grounded theory
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Open Coding 

Transcripts generated from interview recordings 

Continuously compare and 
contrast similar events from 

collected data 

Revisit data several 
times for proper 
segmentation 

Organized and systematic presentation of participant’s response 

289 CODES derived from analysed transcripts focused on 
e-commerce adoption 

Input 

Process 

Outcome 

Axial Coding 

289 CODES generated from the application of open coding 

Read and Re-read codes to form 
categories representing cleaned-

up data 

Establish connections 
between different codes 

Coherent and hierarchically 
structured data 

Categories that define focus and 
present conceptual outcome used 

for generation of theory 

27 WELL DEFINED CATEGORIES based on prominence of certain 
elements and their interrelationship with each other 

Input 

Process 

Outcome 

Selective Coding 

27 CATEGORIES created through application of axial coding 

Convert identified categories into meaningful and cohesive 
expressions 

Generation of themes 
with respect to 

categories 

Assign properties 
to the themes 

Elaborate the 
properties of 
each theme 

Emergence of 11 DOMINANT THEMES 

Input 

Process 

Outcome 

Theme Integration  

and  

Theory Generation 

Theme properties and relevant notes of 11 themes obtained from 
selective coding 

Description of 11 dominant 
themes that influence e-

commerce adoption by the 
handloom weavers of Gujarat 

Definition of emerging variables 
and their individual significance 
on the process of e-commerce 

adoption 

CONCEPTUAL FRAMEWORK proposed for factors that have impact 
on e-commerce adoption of handloom weavers

 9 variables identified that have vast influence and direct 
influence on e-commerce adoption 

 1 variable is affected by notion and perception stimulated by 9 
direct variables 

 1 variable is outcome of e-commerce adoption  

Input 

Outcome 

Source: 
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categories and 10 themes: of these, 9 themes exhibit a significant and direct influence 

 Codes, Categories and Themes   

Challenges of 
-

-
-

Challenge 
of online 
customer 

management

-
-
-

Personal 
challenges

-
-

-

Infrastructural 
challenge

-
-

-

challenges

-
- Annual budget for maintenance of website and 

-

-

Financial 
challenges

-

-
-

Technological 
challenges
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-

-
-

-

of children

-

-

-

-

-

-

receiving 
money online

-

-

-

Threat of 

-

-

-

-

- Advise them beforehand on the color 

-
towels as
- Greater tolerance for shortcomings in this 

-

of damaged 
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-
media

-

- Challenging to maintain and sell through 

-

-

social 
media and 

e-commerce

-

-

-
- Customers usually never engage in deceit while 

Advantage of 
social media

- E-

-

Advantage of 
e-commerce 

over own 
website

- Disadvantage 
of social 
media

- Advantage of 
being online

-

-

-

-
and informed us about the advantages of social 

Government 

-

-
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-

and hence exhibit greater tolerance for 

-

-

Factors 

-

- Courier services are distant from our village, 

-

Factors 
hindering 

-

- Had we conceded earlier, we would have 

-
-

outcomes

-

-

- No one in the vicinity who has embraced 

- I was aware of e-commerce and observed others 

-

-

community

-

-
-
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-

-
-

-
-

-

-

-

-

Financial 

Source:

and infrastructural shortcomings, where they are unable to obtain the essential 
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the advantage of social media relative to e-commerce websites, and the advantages 
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The research study by Alsaad, Mohamad and Ismail (2018) revealed that the choice to 
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erformance of businesses that have embraced e-commerce has been evaluated 

illustrated in Fi

Actual Adoption of 
E-commerce by 

Handloom 
Weavers 

Business 
Performance 

Marketing 

Business 
Performance 

Financial 

KEY

Barriers to Adoption 

Perceived Risk 

Behavioural Beliefs 

Ad
di

tio
na

l 
C

on
st

ru
ct
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Children Support 

Relative Advantage 

Institutional Support 

Fa
ci

lit
at
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g 

C
on
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tio
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 U
TA

U
T 

Effort Expectancy 

Social Influence 

Performance 
Expectancy U

TA
U

T 
C

on
st

ru
ct

s 

Constructs of UTAUT 

Constructs developed for this study 
representing “Facilitating conditions”  

Source: 
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