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structured and semi-structured interviews, and real-time documentation of technology 
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devastating challe

to losing consumer trust, which forces crafts to lose their symbolic value and thus their 

the brand or institutional interventions, with barely any consideration on how artisans 

continuity of such heritage crafts, is often absent from mainstream discussions about 

in has been successful in the fair trade of commodities such 
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reality storytelling feature that connects consumers directly with artisan identities and 
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level, it shifts the conversation about technology and creative industries away from 

suggests that when communities are genuinely involved in deciding how technology gets 
used, and when those choices are made thoughtfully, the result can be both stronger 
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1,500 artisans across five clusters were engaged under two distinct models: the HASTA 
IoT device for handloom weaving and the HASTA wearable device for embroidery, hand 

collection entailed on-site observations, semi-structured interviews with artisans, and 

intervention clusters engaged in khadi, cotton weaving, and linen crafts in Amravati 

and cultural dimensions, such as how visibility through digital storytelling altered 
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HASTA IoT devices for weaving, HASTA wearable systems for embroidery and surface 

and ease of use, alongside attending to challenges such as digital literacy, cost, and 

Authenticity validation: securing cultural and market legitimacy
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crowded retail landsc
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Market access and pricing power: from survival to premium positioning
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Artisan identity and recognition: from invisible labour to visible creators

reflected that her children, once dismissive of weaving as an unviable livelihood, now 

consumer interest would wane over time, reducing identity recognition to a transient 

Technological adaptability and ease of use: negotiating change

uthentication and recognition were 
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Synthesis: beyond functional benefits

The findings suggest that digital technologies in craft economies cannot be reduced 

resilience, storytellin
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illustrates how digital innovation, when thoughtfully designed and collaboratively 

over 1,500 artisans, the Foundation ensures that technical tools are embedded within 

can converge to generate outcomes that are both economically sustainable and 
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Brand trust makes 87% of shoppers pay more for products — here’s why.  

Leveraging technology for the authentication of crafts.

Transparency is key for clothing and home textiles brands to win consumer 
trust and confidence: Survey.

Situation analysis on the COVID-19 pandemic’s impact 
on enterprises and workers in the formal and informal economy in India

Creative Dignity
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Technology-based interventions: Kosha.

Journal of Marketing and Consumer Research

NHHDC, ShodhKosh: Journal of Visual and Performing Arts

Craft and the creative economy. 

Fourth national handloom census of weavers and allied workers 2019–
2020.

Creating Capabilities: The Human Development Approach.Cambridge: 

A study on consumer awareness of handloom products with 
special reference to Dimapur District, Nagaland International Journal of Management Studies 
(IJMS), 

Journal of 
Humanities and Applied Social Sciences, 

Journal of Textile and Apparel Technology and Management

Akerlof’s lemons and the handloom market
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through meaningful contributions to research institutes such as NIRD and PR, Hyderabad, and 
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