This track offered

to the PG students
takes one through a
graduated mindset
of design and design
approach, heritage
and storytelling,
quality benchmarks,
price roofing

and anti-laws of
marketing.

Designing and
prototyping to
demonstrate
understanding wind
up the track.

e Leather & Luxury

* Luxury Trends

* Leather Surface
Embellishments

* Luxury Philosophy
& Heritage

e Luxury & Pride

* Hands on
Experience

DEPARTMENT OF
LEATHER DESIGN

PRESENTS

LUXURY
PRODUCTS

All PG students are Invited



Leather fetish
aims to get
students

of other
disciplinary
domains

to add this
product
category
into their
knowledge
and skills
portfolio,
increasing
the fashion
value quotient
and career
options.
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The Lifestyle
Product is an IDM
offered by the
Department of
Leather Design,
NIFT.

The curriculum
is aimed at
developing
integrated
expertise in:

Design
Methodology
Traditional &
Innovative
Materials
Combined
with Leather
Consumer
Behaviour
Market
Dynamics
Fashion Trends
& Forecast
Interpretations
Business
Practices
Prototyping
for Fashion

& Lifestyle
Products
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