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Fashion Retailing:
Head & Tail of

Retailing

The objective of fashion retailing is to maximize sales and profitability by inducing consumers to buy a company’s
products.This IDM builds and bridges gap between your Creativity and Markets. If you want to be commercially
successful Fashion Professional by starting your Boutique/Retail Brand, you must know the basics of Retailing,
Marketing, Consumer insights and the steps of enterpreneurship.
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